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Charity Direct Mail — 3agaya u3
00NnacTn KIIMEeHTCKOW aHannUTUKn

Llenb aHanusa

OpraHusauus nogaepXkn BeTepaHoB cobmpaeT perynapHbie
noXxepTBoBaHus. Icnonb3ys OTBETLI, N3 NpeablayLLen
KaMnaHun, HY>KHO NMOCTPOUTb MOAesb YTOObI NpeackasaTh
byayLune oTBeThl.

Oco6eHHOCTN AaHHbIX
s CobpaHbl gaHHblEe NpeablayLmMX KOMNaHU
m Bblibopka cbanaHcmpoBaHa no GBMHAPHOMY OTKIUKY
s PeanbHbIN NONOXUTENbHbLIN OTKNUK ObIN 5%
m CtoummocTb KoHTakTa 0.68 USD
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Tabnuubl nobegnuTenen

Total

$14,712

14,662
13,954
13,825
13,794
13,998
13,040
12,298
11,423
11,276

Overall
Rank Profit Avg. Profit

$0.153
0.152
0.145
0.143
0.143
0.141
0.135
0.128
0.119
0.117

Total Overall
Rank Profit Avg. Profit
11. $10,720 $0.111
12. 10,706  0.111 $10,560
13. 10,112  0.105 $0.110
14. 10,049 0.104  Total profit
15. 9,741  0.101  Avg. profit
16. 9,464 0.098 ans
17. 5,683 0.059 Moaenu
18. 5484  (0.057 «3Batb
19. 1,925  0.020 BCEX)
20. 1,706  0.018



OnuncaHne gaHHbIX

| Type | = Label |

| Name | Tyoe | label

Numeric

_ Character
Currency

Numeric
Numeric
Numeric
Numeric

Currency
Currency
Currency
Currency

GiftTimeLast Numeric
GiftTimeFirst Numeric

Target Gift Flag

Control Number

Target Gift Amount

Gift Count 36 Months

Gift Count All Months

Gift Count Card 36 Months
Gift Count Card All Months

Gift Amount Last

Gift Amount Average 36
Months

Gift Amount Average All
Months

Gift Amount Average Card
36 onths

Time Since Last Gift

Time Since First Gift

| Name |

StatusCat96NK Character

StatusCatStarAll Numeric

Character
Numeric

Character
Character

DemMedHomeValue [&8;=13le

DemPctVeterans Numeric
DemMedincome Currency

Promotion Count 12
Months

Promotion Count 36
Months

Promotion Count All
Months

Promotion Count Card
12 Months

Promotion Count Card
36 Months

Promotion Count Card
All Months

Status Category 96NK
Status Category Star All
Months

Demographic Cluster
Age

Gender

Home Owner

Median Home Value
Region

Percent Veterans Region
Median Income Region
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[logxoabl K peLleHUIo

Puck = Expected Profit =
P_TargetB *(P_TargetD-0.68)-0.68*(1- P_TargetB)

|:|X [MporHo3npyemM oauH OTKIUK,
1514 Bropon dukcupyem

E(B|X) OTaenbHbIEe Moaenu u
E(D|X) pacyeT 0XXMaaemoro pucka

E(B,D|X) CosmecTtHoe MofenupoBaHve
OTKINUKOB (Hanpumep, HEMPOCETLID, HO
CINOXHO HacTpanBaThb)



" B
dunkcnpoBaHHbIN HEMPEPbLIBHbLIN
OTKJIUNK solicit ignore

primary 45 14 0

outcome
secondary
outcome -0.68 0

Bbibpampb 6onbwul

Expected Profit Solicit = 15.14;’51 —0.68 ﬁo
Expected Profit Ignore = 0

p, 2 0.68 / 15.82 = Solicit
p; <0.68/15.82 = Ignore
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[IporHo3npyem TonbKo
HenpepbIBHbIN OTKIUK

m CymTaem OUCKPETHLIN NPOrHO3 NOCTOAHHBLIM N PaBHbLIM
anpuopHON BEPOATHOCTMU:
Expected Profit = P_TargetB *(P_TargetD-0.68)-0.68*(1- P_TargetB) ~
P_TargetD
m Zero-inflated mogenu - Hann4ne nuka pacnpeneneHns:.
00Obl4HO B 0, HO MOXET ObITb U HET
NKOB MOXET ObITb Heckonbko, Hanpumep B 1 0
Muoro O ewe He 3HayuT Zero — inflated —
MOXET ObITb MPOCTO MareHbKoe MaT. OXugaHme |
C Ype3MepHOU gmcnepcuen |
OOMKHO ObITb ABe Moabl —BO M HeBO M E

MoaenupylTcs Kak nopoXxaaroLlasi Moaelib CMecu
" _ vk k _
pacnpegenenun: p(x) = iz wio(x, 6)), ijl w;=1, wj=0
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[1porHo3mpoBaHne pucka

Primary Decision . Secondary Decision
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OueHKa nporHosa no ncxoaam

Primary Decision . Secondary Decision

Primary
Outcome

Secondary
Outcome

O
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OxXngaembin BbIUTPbILL

Primary Decision . Secondary Decision

Primary
Outcome

Secondary
Outcome

O
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YnpolleHHaa maTpuLa BbIUrpbilla

Primary Decision . Secondary Decision

Primary
Outcome

Secondary
Outcome

O



"
YnpolleHHaa maTpuLa BbIUrpbilla

Primary Decision . Secondary Decision

Primary
Outcome

Secondary
Outcome

O
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O L"e HKa Oxnpgaembin

Primary Decision [} BbinrpbiLl

EPCg= ?

Primary
Outcome

Secondary
Outcome

O
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O L"e HKa Oxknogaembln
Primary Decision [} BbinrpbiLl
EPCg= EPFqu' Pa + EPFom: P
Primary - On "o OR To
Outcome

Secondary
Outcome

O
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O L"e HKa Oxngaembin
Primary Decision . BbinrpbiLl
| EPCg= EPFqu: Pa + EPFom: P
Primary " o Te ©
Outcome EPCy= EPFog" Pg + EPFoOm" P4

Secondary
Outcome

O




" SN
OueHka

Primary
Outcome

Secondary
Outcome

O

Primary Decision .

EPC

EPCy
EPCy
EPCyg
EPCo
EPCy
EPCH

EPCy
EPCy



OueHka
EPC

EPCy
EPCy

EPCy
EPCy
EPCyg
EPCy
EPCo
EPCH
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HakonneHHbIN oXXnaaemMbl BbIUTPbILL
EPC ZEPC

EPCy
EPCy
EPCy
EPCy
EPCyg
EPCy
EPCL
EPCL

2 EPC
by |
2 EPC
by |
Y EPC
by |
2 EPC
2l
2 EPC
by |
2 EPC
23
2 EPC
20
2 EPC
20
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Habntogaembin (peanbHbIN) BbIUIPbILL
EPC TEPC OP

EPCy 2EPC. OPg
EPCy 2EPC. OPg
EPCyg %:.EPC OFm
EPCy 2EPC. OPg
EPCy 2EPC. g
EPCy 2EPC. g
EPCy 2EPC. OPg
EPCy 2EPC. /g
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OOLWKnN peanbHbI BbINTPbILL

EPC

EPCy
EPCy

EPCy
EPCy
EPCyg
EPCy
EPCo
EPCL

OP ZOP
OPg 2OP
OPg 2OP
'm ZOP
OPgy 2OP
'm ZOP
'm ZOP
OPg 2OP

20

g ZOP

20
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OOLWKnN peanbHbI BbINTPbILL

EPC XEPC

EPCy
EPCy

EPCy
EPCy
EPCyg
EPCy
EPCo
EPCL

2 EPC
by |
2 EPC
by |
2 EPC
by |
2 EPC
2l
2 EPC
by |
2 EPC
by |
2 EPC
20
2 EPC
20

OP

OPg

20P

Iapp
2. OP

Ed |
2 0P
Ed |

2 0P

2l

2. 0P

zd

2 0P

20

2. 0P

20

L OP

20



[ paduK 0XXngaemoro U peanbHOro BbiUrpbilLen

2 EPC 20P
§_E PC §_0P
Yepc Sop
Tepc Sor
Tepc Sor
Tepc Sop
Tepc Sop
epc Sop

Depth
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